
I D E A S  T O  H E L P  G R O W  Y O U R  B U S I N E S S

S T R A T E G I E S

I S S U E  8 5  •  F A L L  2 0 2 0

The 3 Stages 
of Retirement

Planning

Your Team.

Benefits Communication 
in a Remote  Work 
Environment:
Going Digital

5 Tips to
 Navigate Your 

Insurance Renewal 
in Light of COVID-19

What the Election Has  
in Store for Your Taxes

5 Tips to
 Navigate Your 

Insurance Renewal 
in Light of COVID-19

What the Election Has  
in Store for Your Taxes
What the Election Has  
in Store for Your Taxes

Performing Risk 
Assessments in 2020   
Handling the Outlier

Performing Risk 
Assessments in 2020: 
Handling the Outlier



Tax Strategies .............................. 2 
What the Election Has in Store  
for Your Taxes

Employee Benefits ...................... 4
Benefits Communication in  
a Remote Work Environment:  
Going Digital

Management & Performance ..... 5 
Performing Risk Assessments 
in 2020: Handling the Outlier

Personal Wealth .......................... 7
The 3 Stages of Retirement  
Planning

Risk Management ....................... 8 
5 Tips to Navigate Your Insurance 
Renewal in Light of COVID-19

In This Issue

CBIZ in the News

For more articles, visit 
cbiz.com/news/in-the-news.

2 | BIZGROWTH STRATEGIES – FALL 2020 CBIZ, INC.

CBZ

BizTipsVideos

To view this newsletter and past 
issues of BIZGrowth Strategies online, 
visit cbiz.com/news/newsletters. 

To subscribe to this newsletter  
or a variety of others, visit  
cbiz.com/newsletter-subscribe.

You can also call us at  
1-800-ASK-CBIZ (1-800-275-2249).

CBIZ

CBIZServices
BY BILL SMITH

With November fast approaching, the presidential race is picking 
up momentum. President Trump and former Vice President and 
democratic nominee Joe Biden seek to distinguish their policies 

and initiatives. One place where the candidates stand far apart is on taxes. 
The following provides a look at how tax strategies may be affected by the 
results in November.

Key Differences between the Candidates’ Tax Plans

Biden’s tax plan generally calls for tax increases. President Trump 
supports extending tax cuts under the 2017 tax reform law commonly known 
as the Tax Cuts and Jobs Act (TCJA) and enacting further middle class tax cuts. 

Biden would limit deductions and impose new types of taxes along with 
making changes to payroll taxes in ways that would broaden the tax base. 
These changes include:

■  Reactivating the limitation on itemized deductions for incomes above 
$400,000;

■  Limiting the tax benefits of itemized deductions to 28%, based on 
2020 tax brackets, which would mean that individuals with income 
over $326,600 (married filing jointly) or $163,300 (single) would have 
the benefit of itemized deductions reduced;

■  Repealing the step-up basis for items transferred at death;
■  Returning the estate and gift tax exemption from the current $11.58 

million to the previous limits of half that or less;
■  Phasing out the qualified business income (QBI) deduction for 

incomes above $400,000;
■  Imposing a new corporate minimum tax on corporations with book 

income over $100 million, which would primarily target companies 

Tax Strategies

What the Election Has  
in Store for Your Taxes

Yahoo! Finance
How a payroll tax cut could affect 
your finances, now and later 
August 21, 2020

FoxBusiness.com
NYC could face significant tax 
revenue losses over remote work
July 16, 2020

Forbes
The pandemic might let you take 
2020 stock losses against 2019 
capital gains
June 30, 2020

http://www.cbiz.com/news/in-the-news
https://www.youtube.com/user/BizTipsVideos
https://twitter.com/cbz
https://www.linkedin.com/company/cbiz
https://www.facebook.com/cbizservices/?ref=br_rs
https://www.cbiz.com/news/newsletters
https://www2.cbiz.com/l/42462/2019-05-03/bhz634
https://www.cbiz.com/insights-resources/details/articleid/8626/presidential-election-and-coronavirus-ravaged-economy-provide-impetus-to-review-estate-plans
https://www.forbes.com/sites/baldwin/2020/06/30/the-pandemic-might-let-you-take-2020-stock-losses-against-2019-capital-gains
https://www.foxbusiness.com/personal-finance/nyc-remote-work-tax-revenue-losses
https://finance.yahoo.com/news/payroll-tax-cut-could-affect-090004798.html


BIDEN TAX PROVISION TRUMP

Increase the top individual tax rate to 
39.6% from 37% for those earning  

more than $400,000

Individual Tax Changes Decrease the rate for an  
unspecified group of middle class 

taxpayers by 10%

Increase to 28% Corporate Tax Rate No change to the  
current 21% rate

Double the tax rate Global Intangible  
Low-Taxed Income (GILTI)

No change to the  
current 13.125% rate

39.6% on income  
over $1 million

Capital Gains &  
Qualified Dividends

Possible capital gains tax holiday  
that would reduce rate to 0% for short 

period of time; possible change to  
index basis for measuring  
capital gains to inflation
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BILL SMITH  
CBIZ National Tax Office
billsmith@cbiz.com | 301.961.1943

that report little to no taxable income but report 
significant income for financial accounting 
purposes; and

■  Applying the Social Security payroll tax of 12.4% 
to earnings above $400,000, which would mean 
wages between $137,700 (the current wage cap) 
and $400,000 would not be subject to the tax.

Challenges for Candidates’ Tax Plans

Regardless of the election outcome, further tax 
changes face some barriers. Congressional concern over 
the growing federal deficit in the wake of the COVID-19 
stimulus legislation could affect each candidate’s tax 
plans in a unique way.

President Trump’s administration has maintained that 
tax cuts pay for themselves because of a ripple effect that 
they have on other economic forces. Research does not 

support that view, which could stand in the way of further 
tax cuts under a second-term Trump administration. 

In Biden’s case, the proposed tax increases in his 
plan are designed to pay for expanded health care and 
social programs. However, the increasing federal deficit 
could make Congress reluctant to endorse additional 
spending and more prone to divert tax increases to pay 
down the deficit. 

For more information on the 2020 presidential 
candidates’ tax plans and their potential effect on you or 
your business, be sure to contact a tax professional. 

https://www.cbiz.com/about-us/employees/employee/eid/74/name/bill_smith
https://www.linkedin.com/in/billsmithcbizmhm/
https://twitter.com/billsmithtax1
https://www.cbiz.com/about-us/locations/find-locations/national-tax-office
mailto:billsmith@cbiz.com
https://www.cbiz.com/insights-resources/details/articleid/5564/trumps-tax-plan-eyes-dynamic-scoring-to-finance-tax-cuts-article
https://www.everycrsreport.com/files/20190522_R45736_8a1214e903ee2b719e00731791d60f26d75d35f4.pdf
https://www.everycrsreport.com/files/20190522_R45736_8a1214e903ee2b719e00731791d60f26d75d35f4.pdf
https://www.cbiz.com/contact-us
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■  Convenience and comfort of home. A virtual 
benefits fair and other digital options allow 
employees to better absorb information as they’re 
not concerned with being exposed to COVID-19. 
They can watch the presentations they need, not 
wasting time with those they don’t, and easily 
involve their dependents. 

■  Employers get immediate feedback. Data 
is readily available, including what resources 
employees visited most, what virtual presentation 
had the highest attendance and more, that can 
help guide future communications.

■  Eliminates fixed cost. It’s much less expensive to 
host an online open enrollment with no or minimal 
need for travel, printing, venue rental, time spent 
organizing an in-person benefits fair, etc.

Developing an Effective Plan

It’s important to remember these best practices: 

■  Develop a regular cadence. We’re constantly being 
bombarded with information, so sending benefits 
communications on a set day(s) of the week when 
employees are expecting them is beneficial.

■  Think holistically. Communications should 
address all five pillars of total wellbeing – purpose, 
social, community, financial, and physical and 
emotional. Your messages could be organized 
into these categories, covering the benefits that 
support each one. 

■  Use a variety of channels. Determine what is/are 
the best way(s) to reach each audience within your 
organization. Connect employees to their benefits 
through personalized messages via email, benefits 

BY ALEX LANNING

COVID-19 has changed much in the realm of 
employee benefits, especially open enrollment. 
As we think about the challenges employers are 

facing in an increasingly remote work environment, 
digital benefits communication will play a crucial role 
in a successful open enrollment and positive employee 
experience. 

Changed Employee Expectations

Employers should communicate more often during 
times of uncertainty; employees expect it. According to 
Edelman’s latest trust survey, 63% of people want daily 
updates from their employer. Additionally, employees 
are increasingly expecting enhanced digital, cloud-
based tools (e.g., video teleconferencing, instant 
messaging) and acceptance of remote work. Even as the 
economy reopens, there will still be limitations on in-
person interactions. That means the demand for digital 
communications isn’t going away. 

Why Go Digital?

The advantages are plentiful, including: 

■  Reach all employees, no matter the location. 
This is critical in an increasingly remote work 
environment. 

■  Heightened levels of engagement. A study 
facilitated by 6Connex showed that virtual benefits 
fairs often lead to 15 to 30 minutes of additional 
employee engagement beyond traditional in-person 
fairs. Increased engagement can lead to better 
benefits decisions.

Employee Benefits 

Benefits Communication in a Remote 
 Work Environment: Going Digital

https://www.cbiz.com/insurance-hr/services/employee-benefits/downloads/2020-open-enrollment-success-guide
https://www.cbiz.com/insights-resources/details/articleid/8558/the-whole-person-approach-to-wellbeing-programs
https://www.cbiz.com/insights-resources/details/articleid/8558/the-whole-person-approach-to-wellbeing-programs
https://www.cbiz.com/insights-resources/details/articleid/8558/the-whole-person-approach-to-wellbeing-programs
https://www.cbiz.com/insights-resources/details/articleid/8437/navigating-employment-issues-in-the-covid-19-normal
https://www.cbiz.com/insights-resources/details/articleid/8437/navigating-employment-issues-in-the-covid-19-normal
https://www.cbiz.com/insights-resources/details/articleid/8437/navigating-employment-issues-in-the-covid-19-normal
https://www2.cbiz.com/Going-Digital-the-Secret-to-Impactful-Employee-Benefits-Communication
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portal, texts, etc. Leverage your company’s social 
platforms, videos and webinar tools.

Content Is Key

You likely won’t have time to go over every detail 
of every benefit, so address the essential information 
employees need to know, including how and when to 
enroll, medical and pharmacy changes, dental plans, 
and voluntary benefits. Prioritize the more complex 
information that may be confusing. Conduct an inventory 
of your benefits and communicate information about 
them in these main categories:

■  Health – Having health insurance is what 
employees care about most. They want to know 
how your plan covers preventive care, COVID-19 
testing and treatment, virtual doctor visits 
and changes you’re making in response to the 
pandemic. 

■  Wealth – Even if your organization is doing well 
financially, your employees are likely worried 
about their personal financial security. If you 
offer benefits that help employees navigate these 
challenges, such as 401K retirement savings, 
short-term loan benefits, financial wellness 
solutions and student loan refinancing solutions, 
showcase them.

■  Lifestyle – Often, these are voluntary benefits 
and can get lost in the shuffle; however, they 

have proven to be extremely valuable, so don’t let 
that happen. Amid COVID-19, you might consider 
rolling out a new set of voluntary benefits or new 
programs. These are often designed to support a 
specific area of wellbeing or mental health.

Communication Channels

You’re likely already using email, but since you won’t 
be able to conduct in-person meetings, email will carry 
more weight than usual. To reinforce your email plan, also 
leverage tools such as: 

■  FAQs on Intranet
■  Interactive Benefits Guide 
■  Virtual Office Hours 
■  Webinars & Videos
■  Text Messaging 
■  Virtual Benefits Fair/Town Hall

Taking a digital approach to benefits communications 
that focuses on quality content via multiple channels 
at appropriate intervals will enable your organization 
to make this year’s open enrollment a successful one 
despite challenges presented by COVID-19. 

ALEX LANNING  
CBIZ Benefits& Insurance Services, Inc.
alanning@cbiz.com  |  816.945.5594

Management & Performance

Performing Risk Assessments 
in 2020: Handling the Outlier
BY FRANK CAMPAGNA & BRYAN DZIAK

Performing an annual enterprise risk assessment 
used to be a fairly standard routine, at least 
for organizations with relatively consistent or 

predictable operating models, control environments 
and financial performance. However, COVID-19 has 
presented unforeseen challenges and organizational 
changes that will have an impact on the risk assessment. 
Understanding the risks that emerged as a result of the 
pandemic and your organization’s tolerance for new risks 
is more important than ever to determine how you should 
adapt and respond. This places additional attention and 
emphasis on the annual risk assessment. 

Background

Annual risk assessments are often a combined 
effort by management and internal audit teams to 
identify and analyze events and risk factors that may 
negatively affect the company. Teams review prior year 
financial statements and assess factors as they relate 
to an organization’s significant classes of transactions, 
including volume and complexity of transactions, 
the likelihood of misstatement, impact on financial 
statements, and other relevant data. The final product 
allows management to obtain a holistic view of the 
company’s overall risk and determine whether there are 
adequate controls in place to mitigate risk. 

(Continued on page 6)

https://www.linkedin.com/in/alex-lanning-651ab072/
https://www.cbiz.com/insurance-hr/services/employee-benefits/employee-communication
https://www.cbiz.com/accounting-tax/services/advisory/risk-advisory/enterprise-risk-management
https://www.cbiz.com/accounting-tax/services/advisory/risk-advisory/internal-audit
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DISCLAIMER: This publication is distributed with the understanding that CBIZ is not rendering legal, accounting or other professional 
advice. This information is general in nature and may be affected by changes in law or in the interpretation of such laws. The reader 
is advised to contact a professional prior to taking any action based upon this information. CBIZ assumes no liability whatsoever in 
connection with the use of this information and assumes no obligation to inform the reader of any changes in laws or other factors that 
could affect the information contained herein.

BRYAN DZIAK 
CBIZ Risk Advisory Services
bdziak@cbiz.com  |  216.525.1976

FRANK CAMPAGNA 
CBIZ Risk Advisory Services
fcampagna@cbiz.com  |  216.525.1989

Assessing the Pandemic’s Impact 

This year, however, is quite different. As COVID-19 
concerns continue, so does the threat of uncertain 
revenue streams. Reviewing the current fiscal year is a 
unique process that does not always paint a clear and 
accurate picture of risk because of the highly unique 
environment created by remote work arrangements 
and shutdown orders. Companies are finding that a risk 
assessment conducted in the traditional fashion could 
return a result that looks “tolerable” but actually isn’t 
an accurate representation of the organization’s risk 
in the present environment. Even a review of financial 
reporting from the first two quarters of the current fiscal 
year is not an accurate representation of the second half 
of the year. The result is that today’s risk assessments 
are becoming considerably more time-intensive. 

Companies and the internal audit teams have 
to find new ways to provide assertions in uncertain 
times. Viewing 2020 as a standalone year without the 
influence of prior years’ assessments is one tactic to 
use when looking for accuracy. For example, looking 
at 2020 budget numbers and working backward, or 
recognizing that the volume of transactions may be 
lower but the likelihood of misstatement may be greater, 
could help realign risk with reality.

A New Opportunity Ahead

Adjustments made to organizational policies or 
practices as a result of COVID-19 may persist indefinitely. 
It is also expected that the economy will need time to 
rebound from the effects of the crisis. Your organization 
may want to use this unique situation as an opportunity 
to undergo holistic enterprise risk management 
assessments with a new perspective. 2020 has put 
systems and processes under immense strain. Analyzing 
business process changes, assessing and addressing 
new organizational risks, and considering new industry-
level inherent risks can help paint a better picture of what 
a company’s overall risk is in 2020. Knowing how your 
business has operated in the past and will continue to 
operate in the future will result in an assessment that 
is much more attuned to your organization’s present 
experiences and needs. 

Management & Performance (Continued from page 5)

https://www.cbiz.com/about-us/employees/employee/eid/4646/name/bryan_dziak
https://www.linkedin.com/in/bryan-dziak-8a85545a/
https://www.cbiz.com/about-us/employees/employee/eid/4646/name/bryan_dziak
https://www.cbiz.com/accounting-tax/services/advisory/risk-advisory
https://www.cbiz.com/about-us/employees/employee/eid/1720/name/frank_campagna
https://www.linkedin.com/in/frankc1/
https://www.linkedin.com/in/frankc1/
https://www.cbiz.com/accounting-tax/services/advisory/risk-advisory
mailto:fcampagna@cbiz.com
https://www.cbiz.com/accounting-tax/services/advisory/risk-advisory/enterprise-risk-management


Investment management services to individuals, corporations, 
trusts, endowments and foundations offered through CBIZ 
Investment Advisory Services, LLC, SEC Registered Investment 
Adviser. For information about additional service offerings, 
please see the Form ADV 2A for CBIZ Investment Advisory 
Services, LLC at adviserinfo.sec.gov.
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BY DEDE FERRY

Forty years ago it was common for Americans to rely 
solely on pension payments or Social Security to get 
them through retirement. That is not the case for 

the majority of retirees today. Much of today’s retirement 
planning is the responsibility of that individual. 

Retirement planning has three stages – the 
accumulation phase, the planning phase and the 
distribution phase. The accumulation phase 
is when one starts setting funds aside 
for retirement; this phase highlights 
the power of compounding. As 
retirement draws near, the 
focus shifts from saving to 
planning for retirement and 
managing volatility. Finally, 
during the distribution 
phase, investors start 
withdrawing funds for 
retirement income. 

How the market 
performs at the 
beginning of an 
individual’s retirement can 
have a significant impact on 
a retiree’s portfolio; this is 
often referred to as sequence 
of returns risk. This occurs 
when the market is experiencing 
a downturn and an individual is 
taking withdrawals from the portfolio, 
selling at an inopportune time. Although having 
a balanced portfolio can help mitigate volatility, not all 
market risk can be eliminated through diversification; this 
is called systemic risk. The importance of understanding 
sequence of returns risk is comprehending how market 
volatility can impact a sustainable retirement. There are 
various steps an individual can take to help combat this 
potential headwind. 

The first step is managing portfolio distributions. 
One of the most daunting tasks when planning for 
retirement is trying to figure out how much money is 
enough. Conducting a cash flow analysis helps answer 
this question. This can be accomplished by identifying the 
desired lifestyle in retirement and establishing an annual 
withdrawal rate that will fulfill that need. Setting these 
boundaries helps prevent withdrawing too much from 
retirement funds and depleting the source of income. 

DEDE FERRY 
CBIZ Investment Advisory Services
dferry@cbiz.com  |  216.520.6631

Personal Wealth

The 3 Stages of Retirement Planning
Longevity and inflation risk are other factors that 

should be taken into consideration when conducting a 
cash flow analysis. Longevity risk refers to the chance 
that investors will outlive the funds they set aside for 
retirement. Due to increased life expectancy, it is even 
more important for individuals to ensure they are 
well on their way to a successful retirement. Industry 
experts are now telling investors to plan on living as 
long as 30 years into retirement. As life expectancy 
increases, the compounding effect of inflation becomes 

even more prevalent. Inflation risk is the risk that 
inflation will rise to the point of investment 

returns declining in purchasing power. 
Throughout a cash flow analysis, 

withdrawal rates should be 
adjusted for inflation over that 

stated time period.

Reducing risks 
throughout retirement 
takes a proactive 
approach. The road 
to retirement is long, 
but it is manageable 
if broken down into 
different segments. 
At the beginning of the 

process, the focus should 
be on wealth accumulation 

by starting to invest early 
and often. When approaching 

10 to 15 years from retirement, 
it is important to start asking the 

question, how much money is needed 
in retirement? Lastly, once in retirement, it 

is important to continue to monitor asset allocation, 
spending and current market conditions. 

If you have questions about the stage of retirement 
that applies to you, we encourage you to consult a 
retirement plan specialist. 

https://www.cbiz.com/insurance-hr/services/retirement-investment-solutions/individuals-and-trusts
https://www.cbiz.com/insights-resources/details/articleid/8230/guide-to-navigating-volatile-markets
https://www.linkedin.com/in/dede-christine-ferry-9b425560/
https://www.cbiz.com/insurance-hr/services/retirement-investment-solutions
mailto:dferry@cbiz.com
https://www.cbiz.com/insights-resources/details/articleid/8574/financial-wellness-by-generation
https://www.cbiz.com/insights-resources/details/articleid/8574/financial-wellness-by-generation
https://www.cbiz.com/insights-resources/details/articleid/8574/financial-wellness-by-generation
https://www.cbiz.com/insights-resources/details/articleid/8445/creating-personal-financial-opportunity-during-a-downturn
https://www.cbiz.com/insights-resources/details/articleid/8445/creating-personal-financial-opportunity-during-a-downturn
https://www.cbiz.com/insurance-hr/services/retirement-investment-solutions/contact-us/contact-sales
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Risk Management

5 Tips to Navigate Your 
Insurance Renewal 
in Light of COVID-19
BY KRIS ST. MARTIN

In this market, you can’t afford to take a business 
as usual approach to your insurance renewal. In 
addition to rising rates and COVID-19 health  

concerns, businesses are having to implement new  
ways of working, which introduces new risks. Add the 
higher deductibles and lower limits being offered, 
and you may need more time to find an appropriate 
insurance solution. 

To help obtain the most favorable pricing and 
terms for your insurance renewal, here are some key 
considerations:

1.  Start your renewal process early. Rates are increasing 
across the board, so engaging early with insurers 
will ensure you have enough time to prepare and 
make the best decisions to protect your organization. 
Your insurance broker or agent should schedule a 
pre-renewal meeting to discuss what underwriting 
information is needed and how to best present it. A risk 
assessment should be performed to identify any new 
or changing exposures. This is particularly important 
now due to the various financial and operational 
impacts of COVID-19. 

2.  Address outstanding risk management items. If 
possible, close any open claims and consider if there 
are any trends that might need further research. Your 
broker should provide a loss history analysis and make 
recommendations to reduce future claims. Make sure 
you’ve implemented all risk control recommendations 
your broker or insurance carrier provided. 

3.  Be on the lookout for changes to policy terms. Due 
to the hard market, COVID-19 impacts and significant 
catastrophic losses in the past several years, insurers 
are imposing more coverage restrictions. Stricter 
policy provisions include exclusions, adding sublimits, 
changing deductibles, enacting policy safeguard 
limitations and more. Review policies for these 
changes and try to negotiate better terms, if possible. 
Your insurance broker should reach out to you at least 
60 to 120 days in advance of your policy renewal  
date to discuss creative solutions that will ensure 
your organization is adequately protected at the  
most affordable cost. 

4.  Plan for increased underwriter scrutiny. The hard 
market coupled with COVID-19 risks means additional 
questions and greater scrutiny from insurers. Be ready 
to address COVID-19’s impact on your finances and 
expected future impact, as well as how effective your 
organization was at implementing your business 
continuity plan. Underwriters will also want to know 
about payroll changes and loss history related to 
COVID-19 and overall. To put your company in the best 
position to negotiate, think about the top emerging 
questions underwriters are asking during renewal and 
have your answers ready.

5.  Explore new coverage options. Moving forward there 
may be new coverage for COVID-19 or pandemic 
coverage, but it is unclear whether any insurers will offer 
it. It’s also hard to know if the premiums for pandemic 
coverage will be affordable.

You may also want to consider alternative funding in 
the form of a captive. A captive is an insurance entity 
that your business would own to provide insurance or 
risk protection to your company. Basically, it is a form 
of self-insurance that can provide financial benefits 
for qualifying companies. 

Taking these steps allows you to evaluate your risk 
while giving you time to make the best decisions to protect 
your organization. A proactive and detailed approach 
could be the difference between double-digit increases or 
exposure gaps and the most cost-effective coverage.  

KRIS ST. MARTIN 
CBIZ Insurance Services, Inc.
kstmartin@cbiz.com  |  763.549.2267

https://www2.cbiz.com/2021-Insurance-Renewal-Webinar
https://www.cbiz.com/insights-resources/details/articleid/8683/september-2020-commercial-insurance-market-forecast-flyer-cbiz-inc
https://www.cbiz.com/insurance-hr/services/property-casualty/risk-management-strategy/risk-control
https://www.cbiz.com/insights-resources/details/articleid/8491/p-c-market-outlook-2020-insurance-planning-insights
https://www.cbiz.com/insights-resources/details/articleid/8491/p-c-market-outlook-2020-insurance-planning-insights
https://www.cbiz.com/insights-resources/details/articleid/8382/5-business-continuity-lessons-learned-from-covid-19
https://www.cbiz.com/insights-resources/details/articleid/8382/5-business-continuity-lessons-learned-from-covid-19
https://www.cbiz.com/insights-resources/details/articleid/8674/cbiz-checklist-commercial-insurance-renewal-underwriter-questions-to-expect-post-covid-19
https://www.cbiz.com/insights-resources/details/articleid/8674/cbiz-checklist-commercial-insurance-renewal-underwriter-questions-to-expect-post-covid-19
https://www.cbiz.com/insights-resources/details/articleid/8649/captive-services-flyer
https://www.cbiz.com/insights-resources/details/articleid/8658/qualifications-for-a-captive-insurance-arrangement
https://www.cbiz.com/about-us/employees/employee/eid/2515/name/kris_st_martin
https://www.linkedin.com/in/kris-st-martin-1916912/
https://www.linkedin.com/in/kris-st-martin-1916912/
https://www.cbiz.com/insurance-hr/services/property-casualty
mailto:kstmartin@cbiz.com

